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Global Payment Trends and Expectations

Emerging Technologies Changing the

Landscape of Payments Processing 

Enabling New Entrants for 2020 and

Beyond
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Various payment options are now being explored by major payment providers to substitute for cash. Beyond the typical in-store and digital payments, 
major tech players such as Apple, Google, and Samsung are facilitating contactless payments through Near Field Communication (NFC), while P2P players 
have launched physical cards linked to user’s wallets.

Checking account Debit card Credit card In-app balance

In-store Mobile NFC Physical card Digital

Fees charged for 
transferring funds

Fast Check out

• Apple, Google, and Samsung are leveraging their 

expertise to offer mobile NFC payment, which are 

used for contactless payments.

• Meanwhile, PayPal, Square Cash, and Venmo

rolled out physical cards linked to user’s digital 

wallets, with similar functions to debit cards.

• Competition especially in the US payments 

industry is intense, with major players offering 

multiple options to users.

• Most major players now offer both remote and 

in-person payment options.
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Major Players like Visa and Mastercard have also highlighted potential for push payments, real-time payment networks and Blockchain, and are investing 
to enhance capabilities in these areas. Meanwhile, contactless card adoption is expected to increase in the near term.

Increasing Adoption 
of contactless cards 

• In 2019, 95% of all new checkout terminals in the US are contactless ready, and 

~50% (35% in 2017) of in-person transactions already occur at these terminals. 

Visa expects a 14-16% increase in contactless payments in 2019-20.

• Additionally, merchants in the US enabling contactless payments has increased 

from 50% in 2017 to 70% in 2019. Retail chains - Target and CVS enabled 

contactless payments in 2018, and Costco enabled it in its warehouses in Aug, 

2018.

• Issuers are witnessing increasing demand for contactless cards. Contactless 

cards are expected to contribute 2-4% of incremental US revenues for Visa and 

Mastercard in 2020 and 2021.

• New revenue opportunities such as push payments (e.g., Visa Direct and 

MasterCard Send), real-time payment networks (e.g., VocaLink), and Blockchain

allow for the facilitation of payments beyond card-to-card and account-to-

account.

• Visa has highlighted a ~USD20 tn B2B opportunity, which is addressable 

through Visa Direct and MasterCard Send while MasterCard has highlighted a 

~USD120 tn opportunity with the balance including accounts payable volume 

that can't be addressed with cards.

• Partnerships and collaborations with Fintechs are being leveraged to enhance 

service capabilities 

Investment into 
Alternate Streams
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Universal adoption of various payment services depends on the availability and reliability of payment offerings. As a result, providers are integrating their 
solutions with other apps, and with each other in order to improve availability at all times for customers.

Payment services are enhancing their 

value proposition by improving 

availability and reliability

Payment services are migrating towards offering customers omnichannel options, which are available reliably whenever a 

customers needs to make a transaction.e.g PayPal is aggressively integrating with other payment providers such as Google 

Pay, Facebook Messenger and Samsung Pay.

Some points of friction however still curtail mobile payment adoption; some users feel mobile payments are too complex and 

inconvenient to use.

53%

27%

13%

4%

Customer

preference

Security and

reliability

Availability

Others

Reasons for not using mobile payments* Customer 
preference

Security and 
availability

Availability

• Users feel 
complexity is 
an inhibitor, 
making mobile 
payments 
inconvenient

• 54% prefer 
other modes

Users are wary of 
mobile payments, 
especially for P2P 
services, as 
hackers can gain 
access to bank 
accounts through 
the app.

Lack of availability 
stems from a lack 
of awareness and 
adoption of 
mobile payments.

Sources*: S&P Global Market Intelligence, 2019 US Mobile Payments Market Report. The survey was conducted nationwide in the US with a sample size of 
400.

Migration Integration Customer Experience

However, several obstacles remain to 

customer adoption such as customer 

preference, security and

reliability, and availability.
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Payment networks are exploring common platforms to enhance transaction speed and security through adoption of emerging technologies such as 
machine learning. Meanwhile, major payment networks (Visa and Mastercard) are offering cross-border account-to-account payments.

Enabling cross-border 
account-to-account transfers

• Major payment networks are leveraging growth opportunities resulting from 

increased cross-border e-commerce, and are innovating products to 

encourage consumers to use card-based payments when travelling abroad.

• In May 2019, Visa acquired Earthport, aiming to leverage its local clearing 

systems and bypass correspondent banks in various countries, thereby 

improving the speed and efficiency of cross-border transactions.

• In March 2019, Mastercard acquired Transfast enabling it to expand its ability 

to facilitate account-to-account based cross-border payments in more than 100 

countries.

• Common/shared online checkout systems between payment providers (such 

as Visa and Mastecard) are being explored to reduce transaction time by over 

80%.

• This harmonization is expected to enhance security through machine learning 

across 10x more data points, and lower friction which typically leads to 

prolonged checkout time and cart abandonment

Harmonizing online 
checkouts
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The convergence of emerging technologies such as Blockchain, Artificial Intelligence, Digital Wallets, etc. continue to impact every section of payments 
processing ranging from cross-border transactions to security authentication.

Enhanced Biometric Authentication Artificial Intelligence Distributed Ledger Technology 
(Blockchain)

Digital Identity

Remittances and Payments

Cryptocurrencies

Interbank Payments 
and Settlement

P2P Wallets

Identity Verification

Payment Security 

Fingerprint 
Authentication

Digital Wallet

Face Recognition

Voice Recognition

Customer Retention

Digital Identity

E-commerce

Personal Assistants/ 
Chatbots

Predictive Capabilities

Cross-border Transactions

Virtual Accounts

E-Wallets

86% of consumers are interested 
in using biometrics to verify 
identity or make payments

77% of consumers use an AI-
Powered service or device
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Agile Regulation

To attract and enable new entrants to the payment ecosystem, agile regulatory governance, enabling infrastructure and strategic partnerships must be in
place to encourage participation within the rapidly evolving payments landscape.

Strategic 
Partnerships

Infrastructure

It is paramount for emerging markets 
to understand emerging innovations 
in the financial space to address 
issues pertaining to privacy and 
security while enabling innovation 
and growth

Investments in enabling 
infrastructure including cloud 
enablement, security and data 
infrastructure, API architecture etc
must be continuously explored and 
refined to ensure payments 
providers are able to compete 
effectively

Adoption of traditional and non-
traditional financial services 
providers into the fintech space 
continues to grow. Enhancing market 
penetration will require collaboration 
to leverage emerging fintech
innovations and disruptive business 
models for optimal payment service 
delivery

The integration of these key concepts 
will drive enablement of new 
entrants to achieve desired goals in 
the payments sector
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Thank
You
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Enterprise Technology & Performance

Technology 
Strategy & 

Transformation
SAP Oracle

Emerging ERP 
Solutions

Finance & 
Performance

Technology Strategy, Vision 
& Architecture

Business of Technology 
Transformation

Enterprise Technology 
Agility Advisory

ServiceNow

IoT Strategy & Architecture 

SAP Enterprise 
Transformation

SAP Digital Transformation

SAP S/4 HANA – Cloud 
Transformation

SAP S/4 HANA – Finance 
Transformation

SAP S/4 HANA – Supply 
Chain Transformation

Oracle – Finance 
Transformation

Oracle – Supply Chain 
Transformation

Oracle – Services 
Transformation

Oracle Digital 
Transformation

Oracle Enterprise Managed 
Services

Oracle Enterprise 
Transformation

SAP Enterprise Managed 
Services

Business Transformations are occurring at an increasing pace as clients wrestle with both external and internal forces 
challenging them to transform. To navigate the future with confidence, organizations need to make the right choices. We 
believe Ops Transformation will drive increased integration between our industries and service offerings around our 
NextGen capabilities allowing us to better serve our clients and compete more effectively in the marketplace. Business and technology innovation are 

inextricably linked. Our professionals 

help clients identify and solve their 

critical business and technology 

challenges.

We have a strong global presence

Balancing global reach with local 

expertise to serve global clients 

seamlessly.

Supply Chain &  
Network 

Operations

Workday Financials

Infor 

Hybrid Platforms

Real Estate & Location 
Strategy 

Global Business Services 

Finance Strategy

Operational Finance

Business Finance

DSN Strategy, Insights and 
Advanced Solutions

Supply Management & 
Digital Procurement

Manufacturing Strategy & 
Smart Operations

Product Strategy & Lifecycle 
Management

Supply Chain 
Transformation

Synchronized Planning

Logistics & Distribution
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Consulting
65,000+ People
100 Countries Our Global Common Storefront (CSF) is the single, authoritative view of the core 

consulting capabilities we provide to our clients – it is the portfolio of capabilities that we 

aspire to deliver to our clients on a consistent, global basis.

https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/so/strategy
https://consulting.deloitteresources.com/services/so
https://consulting.deloitteresources.com/services/so/supply-chain
https://consulting.deloitteresources.com/services/so/mar
https://consulting.deloitteresources.com/services/so/Pages/finance.aspx
https://consulting.deloitteresources.com/services/so/Pages/finance.aspx
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Business and technology innovation are 

inextricably linked. Our professionals 

help clients identify and solve their 

critical business and technology 

challenges.

We have a strong global presence

Balancing global reach with local 

expertise to serve global clients 

seamlessly.

Consulting
65,000+ People
100 Countries

What differentiates Deloitte’s ecosystem approach is not what our ecosystems are, but how we deliver them to change 

clients’ businesses. Deloitte creates ecosystem solutions in collaboration with clients, toggling aspects of particular 

partnerships into a customized solution to address specific client issues.
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Strategy and M&A 

Strategy &
Business Design

Strategic Transformation

Organic Growth

Innovation and Ventures

Business Design and 
Configuration

Strategic Sensing  and 
Insight Services

Mergers &
Acquisition

M&A Strategy & Diligence

M&A Management Office

M&A Commercial

M&A Operations

M&A Finance

M&A IT

Strategic Cost 
Transformation

Our Global Common Storefront (CSF) is the single, authoritative view of the core 

consulting capabilities we provide to our clients – it is the portfolio of capabilities that we 

aspire to deliver to our clients on a consistent, global basis.

Digital Customer

Sales Transformation

Service Excellence

Advertising, 
Marketing & 
Commerce

Customer & 
Applied Design

Digital Experience

Assets and Solutions Group

Marketing Technology

Commerce

Advertising and Marketing

Digital  Customer 
Transformation

Applied Design

Customer Experience

Customer & Marketing

https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/ti/im
https://consulting.deloitteresources.com/services/ti/ams
https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/ti/ta
https://consulting.deloitteresources.com/services/ti/si
https://consulting.deloitteresources.com/services/ti
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Business and technology innovation are 

inextricably linked. Our professionals 

help clients identify and solve their 

critical business and technology 

challenges.

We have a strong global presence

Balancing global reach with local 

expertise to serve global clients 

seamlessly.

Consulting
65,000+ People
100 Countries

What differentiates Deloitte’s ecosystem approach is not what our ecosystems are, but how we deliver them to change 

clients’ businesses. Deloitte creates ecosystem solutions in collaboration with clients, toggling aspects of particular 

partnerships into a customized solution to address specific client issues.

Our Global Common Storefront (CSF) is the single, authoritative view of the core 

consulting capabilities we provide to our clients – it is the portfolio of capabilities that we 

aspire to deliver to our clients on a consistent, global basis.

Workforce 
Transformation

Workforce Planning & 
Analytics

Talent

Organization     
Transformation

HR                                   
Transformation

Leadership

Rewards & Well-being

Organization Design

Culture

Pension Services

HR Strategy

Payroll

Workday HR

Human Capital

Student Technology & 
Transformation

SAP/SuccessFactors

Oracle HR

Digital HR & Employee 
Experience

Actuarial & Insurance 
Solutions

Human Capital M&A

Change

Learning
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Core Business Operations

Systems 
Engineering

Application 
Architecture

Integration Services

Systems Design & 
Engineering

Service Delivery 
Optimization

Application 
Modernization

Operations 
Transformation

Operations Excellence

Emerging Business 
Models

Payments and 
Revenue Cycle 

Innovation

Cloud 
Engineering

Cloud Development & 
Integration

Cloud Migration

Cloud Strategy

Cloud Infrastructure & 
Engineering

Digital Banking 
Solutions

Digital CARE

Cloud Managed 
Services

Emerging Industry 
Solutions

LS Research & 
Development

Industry 
Solutions

Insurance Core Systems 
Transformation(CST)

Analytics and  
Cognitive

AI Strategy

Managed Analytics & AI 
Services

AI Insights & Engagement

Robotic & Intelligent 
Automation

Data & Analytics 
Modernization

Asset & IP Factory

https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/ti/ta
https://consulting.deloitteresources.com/services/ti/si
https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/ti
https://consulting.deloitteresources.com/services/ti/digital
https://consulting.deloitteresources.com/services/ti/im
https://consulting.deloitteresources.com/services/ti/ams
https://consulting.deloitteresources.com/services/ti/ams
https://consulting.deloitteresources.com/services/ti/digital




Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee (“DTTL”), its network of member firms, and their 
related entities. DTTL and each of its member firms  are legally separate and independent entities. DTTL (also referred to as “Deloitte Global”) does not provide  
services to clients. Please see www.deloitte.com/about for a more detailed description of DTTL and its member  firms.

Deloitte & Touche, a member firm of Deloitte Touche Tohmatsu Limited, is a professional services  organization that provides audit, tax, consulting, accounting and 
business process solutions, corporate finance,  and risk advisory services.

Deloitte provides audit, tax, consulting, and financial advisory services to public and private clients spanning  multiple industries. With a globally connected network of 
member firms in more than 150 countries and  territories, Deloitte brings world-class capabilities and high-quality service to clients, delivering the insights  they need 
to address their most complex business challenges. Deloitte’s more than 210,000 professionals are  committed to becoming the standard of excellence.

© 2019. For information, contact Deloitte & Touche. All rights reserved.

http://www.deloitte.com/about

